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NICE TO MEET YOU!





75% of Latvians use social media as source
of information /March 2021, National
Electronic Media Council/

SOCIAL MEDIA 
AS INFO SOURCE



FACEBOOK STRATEGY EVOLUTION

TO BE ON FB
TO ENGAGE

TO ATTRACT 
MANY 

FOLLOWERS

TO BUY THE 
ATTENTION







2021: STORY, 
NOT A SCOPE OF 
MESSAGES

Authentic, showing people behind the 
organisation, daily routine – your ‘series’

Gamification and interaction elements are 
requested



CONTENT GET MORE 
SHARES

1. GIVES: bonuses, discounts
2. RECOMMENDS: tips, that can be valuable for
many people
3. WARNS: frauds/tips actual for many
4. MAKES FUN: funny pictures, quotes
5. INSPIRES: wisdoms, case studies
6. SURPRISES: non-trivial facts or pictures
7. UNITES: content, that emphasize connection
with a particular group



KEEP IT SHORT

Several studies: Facebook statuses of 40-
80 characters perform best. 





https://business.facebook.com/

https://business.facebook.com/creatorstudio/?tab=home&mode=facebook&collection_id=all_pages


https://business.facebook.com/creatorstudio

https://business.facebook.com/creatorstudio






FB 20% 
TEXT 
RULE



FB 20% 
TEXT 
RULE
Facebook’s text
overlay tool
facebook.com/ads
/tools/text_overlay

https://www.facebook.com/ads/tools/text_overlay


NOT TEXT
Infographics
Book/Album covers
Full Product images
Posters for movies, 
festivals, sporting 
events, and shows
Legal text
App screenshots
Cartoon and comic 
strips
Text-based business 
calligraphy

TEXT

Numbers
Text-based logos
Watermarks, 
regardless of 
whether or not their 
usage is mandatory



FB 20% 
TEXT 
RULE



ENGAGEMENT OF 
THE AUDIENCE
WHY?



FROM ORGANISATION 
PERSPECTIVE

• Attention
• Co-responsibility
• Relationship
• Experience effect

• Demonstration of the product/service uniqueness 
• Feedback
• Testing of ideas



FROM USERS 
PERSPECTIVE

The greater is involvement in the process, the better we
remember it

People remember
10% of what they hear
40% of what they see
90% of what they do



FROM TECHNICAL 
PERSPECTIVE

EdgeRank - algorithm that decides which stories appear in each
user's newsfeed.

Your FB page will be more visible:
If your followers actively interact with it (‘likes’, comments, share,
DM)
Comments are with bigger value than ‘likes’
The more active reaction right after publication, the better

FB update: friends posts are more visible than organisations’



SOME FACTS

50% of ‘likes’ are received in first 80 
minutes after publication,
80%  - first 7 hours, 
95% - first 22 hours.



COMMUNICATE WHEN THEY 
LISTEN
Post made in non working hours
(early morning, right after the
work, late in the night) show 20%
bigger engagement

Sunday potential!

On Monday there is a lot of ‘noise’



FB: HOW TO ENGAGE MORE? 

Caption below video increases views by 
12%

Questions increase engagement

An ad that conveys a message in the 
first 5 seconds will be better 
remembered

It is better to use visuals with a size ratio 
of 1: 1 or 4: 5 in the news feed.



QUESTION 
POWER
Posts ending with a
question receive 15% more
users’ feedback.

You can get an answer
more often if the question
starts with "where" and
"when". The worst
question is "why".



01

VISIBLE POSTS 
FORMULAS

GET WHAT YOU 

WANT
02HISTORY AND 

FUTURE
03FACT, TRUE, MYTHS

04PROBLEMS AND 

FEARS
05HOW TO 06THE BEST AND THE 

WORST



HEADLINE IS 
THE KEY
About 60% of links are
shared on social media
without opening



HEADLINE FORMULA 

Short - no more than 5 words or 35 characters.
Reflects the content of the text.
Include keywords
Clear without context and without specific
explanations.



One idea - 5 different headlines and accents
depending on the audience profile



VIDEO
Cisco Forecast: In 2022, 
more than 80% of 
consumer Internet 
messages will be delivered 
via video format.

Raw, clever, creative, 
snackable (vertical, with 
subtitles, DIY style, 30-120 
sek.)



IF LONGER…

Live content: Interviews, 
discussions, daily life, 
behind the scenes, 
workshops, questions-
answers

Live, non-forced product 
reviews, unplanned 
broadcasts



CLEVER 
CHAT BOTS
Forecast: In 2021, 85% of communication
with customers will take place without
human intervention.

Provide quick answers to frequently asked
questions at any time;

Get feedback from customers.



ADDITIONAL 
INFORMATION SOURCES:
Facebook newsroom: 
https://about.fb.com/news/

Social Media Today. The Web’s best thinkers on social media. 
www.socialmediatoday.com

Digital Trends https://www.digitaltrends.com

BBC Future about Social media: http://www.bbc.com/future/tags/social-media

https://about.fb.com/news/
http://www.socialmediatoday.com/
https://www.digitaltrends.com/
http://www.bbc.com/future/tags/social-media
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